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CICBF SPONSORSHIP SALES 
Overview
This festival is our biggest fundraiser of the year. Hersey Instrumental Association (HIA) needs your help to recruit sponsors and sell ads for the festival program.  

We will provide each student:
· Contacts Worksheet: Start by filling in this sheet to create a list of potential sponsors/ad buyers.

· Sample Scripts: These scripts will give you some great suggestions on what to say.

· List of Sponsors/Ads from last year’s Festival:  The previous-year student seller will have the first chance at contacting his/her business sponsors from last year.  If the student does not contact his/her business sponsors from the previous year by late January (one week prior to the ad submission deadline) then any student can try to sell the ad to the previous year's buyers. 


· Current year Sponsorship Brochure/Order Form:  Read through and become familiar with the brochure as it will help you with your sales pitch.

Need-to-Know Facts about Sponsorships/Ads Program:

· Standard Incentive: 20% of every ad and sponsorship (excludes Family and Friends donation) that you sell goes into your student account.  

· Bonus Incentive: If you sell to someone who purchased in 2016 from a student who is no longer in the band program, you will receive 40% of the sales amount in your student account. (This does not apply to siblings of students who have left the program or to Friends and Family ads.)

	Ads/Sponsorships Sold
	Price
	Standard Incentive
	Bonus Incentive

	Conductor’s Circle Sponsor
	$2500
	$500
	$1000

	Section Leader Sponsor
	$750
	$150
	$300

	Principal Performer
	$500
	$100
	$200

	Exhibit Space (16x6)
	$400
	$80
	$160

	Exhibit Space (8x6)
	$250
	$50
	$100

	Choral and Fest Combination ½ Page Ad
	$200
	$40
	$80

	Full Page Ad
	$200
	$40
	$80

	½ Page Ad
	$125
	$25
	$50

	¼ Page Ad w/ Pamphlet Distribution
	$100
	$20
	$40

	¼ Page Ad
	$75
	$15
	$30

	1/8 Page (Business Card) Ad
	$50
	$10
	$20

	Friends and Family Donation ($35 or more)
	Varies
	n/a
	n/a


· Prize Program: Selling ads will earn you chances to win one (or more) prizes from various merchants—the more you sell, the more chances you have to win a prize.

· Donated Items:  If someone wants to donate items instead of buying a sponsorship or ad, you must get approval from Mr. C first!


All sponsorships and ads are due late January/early Feb.  
Turn in order forms and checks to the band room.  
CONTACTS WORKSHEET
Use Your Contacts to Find Festival Sponsors
Use the worksheet below to start you on your way to finding some great contacts to sponsor the festival:

	 Contact
	Name
	Phone

	Doctor
	
	

	Dentist
	
	

	Orthodontist
	
	

	Eye Doctor
	
	

	Pharmacy
	
	

	Place of worship
	
	

	Florist
	
	

	Hair salon
	
	

	New car dealership
	
	

	Car repair shop
	
	

	Driving school
	
	

	Landscaper
	
	

	Cleaners
	
	

	Painters
	
	

	Plumbers
	
	

	Funeral home
	
	

	Veterinarian
	
	

	Grocery store
	
	

	Heat/AC repair
	
	

	Favorite restaurant
	
	

	Your boss
	
	

	Your bank
	
	

	Relatives
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	


SAMPLE SCRIPTS
What Do I Say to Get Started?
(
“Hello, my name is _______ and I’m in the band at Hersey High School.  In April, we are hosting a concert band festival fundraiser.  We are looking for sponsors to purchase ads for our program that gets distributed to everyone who comes to the event (hand them the brochure/order form).”

(
Key points to help close the sale:

· The festival is in early April at Hersey and will feature 40 bands from around the area and music educators from all over the U.S.

· The purpose of the festival is to provide a high quality educational music experience for the students, parents and teachers.

· Over 3000 students, their families, school administrators, guests and teachers will pass through the band festival.

· All the money we raise goes back into the band program to help cover various band expenses (transportation, activities, competitions, supplies, education and more).
· We offer various levels of sponsorship for you to think about (show form page 3).

· (If they choose not to sponsor) We also offer advertising opportunities (show form on page 4 for all the ad sizes and pricing).  This is a really inexpensive way to reach a lot of people.

· If you need help with ad artwork, we can do that for a nominal charge of $50.

· (If they choose not to sponsor or place ad) You are also welcome to make a 
cash donation to help the band.  With a donation of $35 or more, your business will be listed in the Friends and Family section of the concert program.    

· We are a non-profit organization so your contribution is tax deductible.
· Checks can be made payable to: Hersey Instrumental Association.
· Ads and/or artwork are due the last week of January.

2017 OFFICIAL PRIZE RULES
Ad Sales Incentive Program

Overview


The purpose of the Incentive Program is to encourage and reward the Hersey Band students for selling ads for the CICBF program.  Based on the total value of ads sold, each student receives raffle tickets to win prizes.  At the conclusion of the CICBF Ad Sales Program, there will be a drawing to select prize winners.  Multiple prizes of various cash values will be awarded to the winners. All prizes for the drawing have been donated by local businesses in the area.

How to Enter

1. Students enter the drawing by selling ads.  The more raffle tickets students have in the drawing, the better chance they have of winning a prize.  You receive raffle tickets based on the total value of the ads sold:


a. If you sell a $35 ad – you will receive one entry in the drawing  

b. If you sell a $50 ad – you will receive two entries in the drawing

c. If you sell a $125 ad – you will receive five entries in the drawing

2. As students turn in the ads sold, the Ad Sales Coordinator will assign students the appropriate number of entries in the drawing, based on the value of the ad(s) sold.  

3. The raffle entries for the drawing will be securely stored outside of the classroom.  Each entry identifies the student’s name.

Drawing Procedure

1. At the conclusion of the Ad Sales Program, the official drawing will take place.  

2. All the entries in the drawing will be mixed up. 

3. One entry will be selected from the drawing for each prize.  Winning entries will not be inserted back into the hat.

4. Students can win multiple prizes if they have multiple entries in the drawing.  

5. Mr. C. will distribute the prizes to the students.
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